NMW CREATIVE OS

Et voila

Brand identity system oyl gl doglaia

Official brand identity reveal - Revealed Prestige 8L cassll dan) Lsgll oo (el LA

dalll 33 Jaes (2y<Et voila -
OFFICIAL BILINGUAL CLIENT PRESENTATION



NMW CREATIVE OS Et \/Oi lé

PS < '

It begins with a choice. 1 ETR VT

It takes shape in professional hands. A8 Al (S o WS 350

And becomes complete when the client sees the result. el Aol (855 cpo JoiSg
Et voila.

S 2 b

Ayl JLeiS| ddasd 2893 eusdl
THE NAME SIGNS THE MOMENT OF COMPLETION.
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SR PP Et voila

Et voila exists to make the journey of colour Uoio &y elll U - era P
complete. Ogll dl=>y Ja=UEt voila >
A choice the professional trusts, an experience she delivers e (i) o asS Aol g cddy Lgoddd &3 g ¢dd jiseall 4 30 Hlas
with confidence, and a result she reveals to her client with

pride.

o S 02 i 03 oS aiS

(1]

CHOICE CRAFT RESULT REVEAL
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NMW CREATIVE OS a4SIITHE REVEAL - Et VO I l a

From meaning to Et voila »Sd & W« JI ByS&Jl op0

01 02 03 04

¢! Ly PREAI] syl

UNDERSTAND CHOOSE CREATE EXPERIENCE REVEAL

Al ol Sl ol pladly Hleid! Sladadly lgual GUaiYlg ealed

Brand foundation Creative direction Wordmark + system Packaging + applications Delivery + launch
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NMW CREATIVE OS 4l wiBRAND FOUNDATION - Et VO I la

° ° ° ° (] (] °0 (] e ’ [ ] (] Py (1)
A professional brand, built for professional practice. A9 Al duwylond Coouo 8| Al dodls
Et voila launches as a premium gel system for UAE nail : Gel Wbl @ wlgdlall Olbaley U olialGel Premium deglauSEt voila 10
professionals and salon owners: Gel Polish, Base Coat, Top Coat and Hard Gel.sTop Coat sBase Coat sPolish
Hard Gel.

OMel Y (gl 1y ¢ Junztll ol pasmiuny yelaall J) Shitus geogin) g dodlall Coansdy

The master brand is designed for future fragrance and cosmetics ]
Adl> Ol

categories; this is an ambition, not a claim of products available
today.

2ewgidl e 5508 dodle aud UasST ¢ AUYL Tud
BEGINNING WITH NAILS. BUILT TO EXTEND. )
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NMW CREATIVE OS 4l LulTBRAND FOUNDATION - Et VO I la

1) oo (1) ° 1
What the market review revealed T _9_wJ| daz>ly0 A J.Q.H L
dousell elasl &gyl d>le Blal O Ml
IDENTITY ORGANISES SERVICE COLOUR BECOMES NAVIGATION
Clarity is a service advantage. Syiie e e Y (sly plas oo B Al oled i S e Guady Baay B35 dayll
8 gantl HolxG il daglaio odl!
TRUST EXTENDS BEYOND PACK DISTINCTION IS A SYSTEM
Aoyl e sy Gl Balely HLasNlg edadl ASdally Bl piay puwgill ol Blus!

OFFICIAL REFERENCES - OPI - CND - THE GELBOTTLE - BIO SCULPTURE - MANUCURIST - DAZZLE DRY - ESSIE - GELISH - ORLY - NAILBERRY
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NMW CREATIVE OS doMa)l wliBRAND FOUNDATION - Et VO I l a

A brand that does not simply sell to salons—it grows “s o IR
with them. A2 xS (b ¢ dadd gllall 2l Y dadls

Ol syl dudpi ol AS| G2l § d97 90 de gl
EXPERT COLOUR CURATION OPERATIONAL PARTNERSHIP THE PROMISE ALREADY EXISTS
Beag gl yo degaze I Goudb lgiman bael S35 03ad9 acliy] pusy Lo sl e Ogllall sl delud Mg 3o Jas Ayl (9 gday dodladl dlgai Lo
Ameera turns market insight into a curated Rajaa aligns assortment and quantity with each The brand promise is already visible in how its
colour collection. salon’s rhythm. founders work.
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NMW CREATIVE OS 4l JulwiBRAND FOUNDATION - Et VO I la

Three strengths shaped a vision beyond a single . £ 8 . . o &k
A9 e o ol gy Caio Ol S
product. VN GauallS alban S B :
I sl B pel
NAWAR RAJAA AMEERA
_‘9,0.1]\3 CJLQ.;S" 53&:‘) cC)Lc)AJJ\ ;U._J .26!;&3\3 C)W\g 5‘)\.3}” Lg LZLS‘-]_S R J*ST ,éﬁ.wJ‘j Q}U\ 5%9 cC)UgJL,a.” uLQMC cC)La.{.g\A.”
Brand building, entrepreneurship and growth. 15+ years in management, operations and Sales, salon relationships and colour-market
partnership. insight.

e A5 Vg UYL TS €drud B 795 A8l Jle dodle
UAE-BORN. FRENCH-SPIRITED. BUILT BEYOND ONE CATEGORY.
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NMW CREATIVE OS 4ol wlwIBRAND FOUNDATION -

To give beauty its moment of completion.

Bl L5y
PURPOSE VISION

,;Sj&.\b

Make choice, service and result a journey that
ends in confidence.

A UAE-born beauty house with global relevance,
trusted by professionals and partners.

Et voila

WS dbased Jlazedl el O

ETR]
MISSION

(@1 prosailly (S gall 8392019 chgunl) 08 maz Jloz oyl
45‘ij\‘9

Beauty experiences shaped by insight,
documented quality, refined design and
partnership.
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NMW CREATIVE OS 4l LuluBRAND FOUNDATION - Et VO I la

Whatever the category, Et voila remains the moment the - “ | %t chs e e S ed . wees
experience comes together. Aoyl JiS| dasEt voila (&0 ¢l sl g

& Rl -l sl syl YN PN Gl et 43 gall B3 gn)l

SHARED SUCCESS EXPERT CURATION PROFESSIONAL CLARITY REFINED EXPRESSION DOCUMENTED QUALITY

Galle Oglail ddlylel Jlo> Hlo: Wi & o Ol pasiueg johas: 108 Adlfx! PBUsT doglare: pgd!

TODAY - PROFESSIONAL NAIL SYSTEM » TOMORROW - FRAGRANCE + COSMETICS » HORIZON - GLOBAL BEAUTY COLLABORATION
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NMW CREATIVE OS 4ol wlwIBRAND FOUNDATION -

Et voila begins with the professional.

Bigi pASE (0
WHO WE SERVE FIRST

Premium. <l o3 e8adls Ogeigall o3 fhlel 3 bty Dliglball Olabo AU Cles

UAE nail professionals, salon owners and buyers; then distributors and partners;
then premium clients.

THE HUMAN TRUTH

Et voila

.48 Ao LEL voila 1us

ALl dasdsell

geidls doasl e Wadelun 1594099 LasdI @ aSTES b fobladl e 13 lid Y o

She does not need more choice. She needs greater confidence, clearer service and

support for growth.

/30
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NMW CREATIVE OS dedall wIBRAND FOUNDATION - Et VO I la

Considered choice. Confident partnership. A result . & . w0 B e mwal R Sy
worth revealing. (RS (§oeiud doxdl, dllg dS| . (e Yl

&.,b}oﬂ‘ de gll é:\.,a.a KYWN|
POSITIONING PROMISE REASONS TO BELIEVE
T219 (80 ML 105 Ay =950 A8hlo] Jlox ddls ol e O lall delud a8 g cruply plas ¢ fiie O] 2owgd) LB doglaing (A8 9o B39 cduua i3 dS| A c(§gunl) 0gd
A UAE-born beauty brand with a French spirit and Curated colour, a clear system and growth- Market insight, operational partnership,
a clear professional launch. minded partnership. documented quality and extensibility.
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NMW CREATIVE OS

f I o ® oo“ () o Y ’

Et voila s

Not only a name.
A moment of completion.

" activates the @2 » WThe official name is always Et voila. Do Goye Blad Coandg Mo 5)lic g aaoll A ($S (» LEt vaila. « Wl eyl el
mMeaning; it is not an Arabic logo. No separate launch tagline. ’ )

13/30



L AN
NMW CREATIVE OS L?c—l..).g);}l‘g ‘_Jan,Ul pUaJIVERBAL + CREATIVE SYSTEM - | I VO I la

From brand meaning to a moment everyone can e 1 LQSJL««J L) ‘J! M”‘ ; 0

share.

Bl z2l9 &l & 2l po Gy

REFINED CLEAR CONFIDENT PARTNER-MINDED

A :.‘ t}:‘é 5 :.‘ ”: l

BEFORE REVEAL

BUILD A RECOGNISABLE RITUAL—WITHOUT CLAIMING A TREND BEFORE IT Iy el 4 st don etialin e e RO B ¢

EXISTS.
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Et voila

NMW CREATIVE OS

¢yl Y Aol

Prestige is not declared.
It is discovered. L2A8SS (o

Revealed Prestige turns the final reveal into restrained, distinctive B, pwgd) LB g laniie Gaas Jelw ] aiSl daxIRevealed Prestige Jy=
and extensible behaviour. The Et voila wordmark remains visible g LU ASy=lly d>Lucally 5 Y19 s guall G9 ¢ d9Y1 dlasl die liaUsEt voila lai

from first contact; light, framing, space and motion build
anticipation around it.
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NMW CREATIVE OS L;-ld.g})b L;m.l.ll pUaJIVERBAL + CREATIVE SYSTEM - | t VO I la

Prestige through restraint. PS::.J‘ S doledl

B3lo 8l sle oY J8 zg0 9/l @Sl e dolsed!
ALWAYS VISIBLE CLARITY BEFORE CLAIM PRESTIGE THROUGH CONTROL
@M\M@myg JoVI HbYl die ol ylasdl Adogud) dalll Jd (99,4153 doglaally dedsdly il T2 099 dungl) miual By pladly d> Ll
Recognition never depends on hiding the Product, service and information lead before Space, contrast and precision create prestige
wordmark. claims. without noise.
NO NAIL ICONS - NO SCRIPT - NO GENERIC GOLD/PINK LUXURY - NO Al oy Bale] Vg cdalmall (53)9/ 23 sLais Y «Script Y ¢ ;U j90y Y

WORDMARK REDRAW
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The name is the reveal. LS dlax) g M)’!

Et voilc

Jakie 30y Jl zUd Y fdlels’ dedlall (REL voila

THE NAME ITSELF SIGNS THE MOMENT WHEN EXPERTISE BECOMES VISIBLE.

17 /30



NMW CREATIVE OS VISUAL IDENTITY - LOGO PHILOSOPHY Ol asaals

Letters designed for the moment of reveal. JWuSVI abbxl Ap0i B9 ,>

il as .

y \
T ol JlosS| aasd rauu o)l 8,Le)l (saso o Et VOIlA lesis (gllai
asiy abaelll Al e e powVl oo A b lgn - axill jepbg
—_— = ngLw_»s<L&~J:Q9bb‘qgﬂu>¢ﬂ|abauxja¢ﬂ9)ya> 1£9D9

THE LETTERFORM DECISION : 3} v .
o=l o goxid (@U5lgie WBluiog docl wlslizulg a8l Vg, =l W i

sl Lsle el 398 aazy 0;leil 13 .8sl,a)l o9y yolzoll Csww ol
OPEN FORMS SOFT CURVES SVl Gladad] b aSawlody 8,uial

Clarity at bottle scale Refinement without ornament

ez tSypadl asdgis pewll oo Mol 25> @ B)> 998 aoMall (sis
cady eluall 0y 10,535 Jpan Vass dolsl &lps puniy @ all aijgd

MEASURED SPACE THE ACCENT -
Confidence without noise An unmistakably French signature -CLOJ|99 L= ‘Cl.;g.u| 44,8 :Et voila dpax )wl
ik sl absd JoS5 J feawVl o Y Bg sl
THE LETTERFORMS DO NOT DECORATE THE NAME. THEY COMPLETE IT. 5,S1VIg 2o09lls LW Jl w Ul wgauxo \99,> ,I,9
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One geometry. Two approved expressions. Ol oo gbw cdJ=> 9 dwdid

Et voila I=dY%ellE

‘éwl.w‘ﬁl plusiwYIPRIMARY BLACK - ETLCIN| plusiwYIREVERSE WHITE -

= 33 px - Vector Master (8) u>1x « d>lus, 42|y A3poel) A8l A8 fdousdlly Jlosel) (poeiall L8
NEVER RETYPE - NEVER ABBREVIATE - NO ARABIC COUNTERPART : PRINT Jase
MINIMUM REQUIRES PHYSICAL PROOF
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NMW CREATIVE OS & padl 3¢ IVISUAL IDENTITY - Et \/ OI la
Prestige begins in contrast—and one colour reveals A . 5 ot S
- D>l9 Ogd GRAS... (bl U dugl!

OBSIDIAN MIDNIGHT INK PORCELAIN

#IN4 #1D2A38 #HF4FOEA
CMYK 76/65/47/88 CMYK 79/59/34/69 CMYK 5/5/7/0

REVEAL BORDEAUX SALON SLATE CLEAR SILVER

H6C263F #6F767D #D8D5DO
CMYK 31/84/35/51 CMYK 51/39/31/26 CMYK 16/13/15/1

FINAL PRINT TARGETS - PSO COATED V3 / FOGRAS] - ISO 12647-2:2013 - PDF/X-4 - 300% TAC - D50 / 2° / M1

FINAL VALUES - PROOFING VERIFIES EXECUTION - BLACK WORDMARK K100 - T2 Al o9 9K100 353 jladdl. sl g ERs el e P"“‘J‘

REVERSE WORDMARK PURE WHITE
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Two typefaces. One character.

Montserrat A2l pivas Zgu2 9/

Each language receives its own native reading block. No script type, . Noto Sans Arabic Regular / .>\35°>J19 L= MWMontserrat Regular / Medium
Nno excessive bold, and no recreation of the Et voila wordmark with

JollTR 9IRTL & glaas s S § 48) S, 40,2 IMedium
either typeface. ”

Sentence case - Controlled tracking - Clear product codes.

A duds Cljme: 59,80 o zuoly 019e1.618 - dxeyd
1.618 HIERARCHY - TRUE RTL/LTR - THE WORDMARK IS NEVER RETYPED

20/30



NMW CREATIVE OS Et \/Oi lé

° ° ° ° Ca 5 (K 2 o o
The reveal is a visual behaviour—not decoration. S 4> wg.lg ¢S .ﬁ_g.l.w - AN
Quiet space, Obsidian—Porcelain contrast, one Bordeaux rail and light el aiS0 squ09 cd>l9Bordeaux Jas <PorcelaingObsidian (b «Bola d>luwe
that reveals the focal element. One hero per composition: product, Aol Alasd g 43,519 el y3uas. (2985 IS (3 dls Jghas qaie. oY)

craft or the final result.

Et voila

£ R . & 6% & s & o v w2 e 4
MOTION - CHOOSE » APPLY > REVEAL » SHARE - WORDMARK VISIBLE FROM g )Y o Al Hlaldly H4S) e ALS € G Hlasl: A5l
FRAME ONE
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NMW CREATIVE OS dpaudl 49¢JIVISUAL IDENTITY - | t VOI la

The bottle does not become the shade; it reveals it. A2ASS s €09l Jl JgxiS Y B guall

P1 - REVEAL HALO - STRUCTURAL ROUTE FOR PHYSICAL PRINT VALIDATION

e Aoyl (2SS, coldl P sbadIN3.3 Bouc (45

Sl jugde Reveal Plane +

e Cap ID
3¢S0+ ewdle _
OﬁJ L@J‘ Zu:,‘-c. %&@'{QOK'E“‘@&&\
ol zdgiSBordeaux e
Et voila
SEL poLIsH
The white N3.3 bottle remains constant. Shade recognition is carried &/
by the Reveal Plane, shoulder crescent, Cap ID, hame + code and "

salon swatch—anchored by one Bordeaux line.

deludally ualigsoft-touch gProduction Artwork sdielines 9 45kl slowdl £1add oxlio oloxil slois!
CONCEPT DIRECTION ONLY - PREPRESS, PHYSICAL PROOF AND MASS Adwe d"")"’ aﬁgn
PRODUCTION REMAIN SEPARATE
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NMW CREATIVE OS :t \/O | é

PRELIMINARY wl,bL>
PRINT ROUTES WVl acldall

Visual routes for comparison - pending physical print Aolxly Balall au, O @,lol) daaxe AUl wlyg.aill
proof, material validation and final selection. izl 8500 wlale ol Lug) Lol Jios V .0l 1] q—°—’)J°9
ae>,09 dgu2ll (sde (sdell acldall )Lis| A sV powu=yg

ol Blayi bl uaolollg Ulzoll

COLOUR ADHESION LEGIBILITY FINISH + FEEL

CONCEPT REVIEW ONLY - PHYSICAL PRESS PROOF REQUIRED 23/ 30
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A01

il |
R w-1.vS]

RECOMMENDED
STRUCTURE

A01/08

ET VOILA - MAISON CHROMATIQUE N3.3 15 mL

The bottle stays white. The shade becomes the signature.

Et VOilé SHADE PASSPORT
GEL POLISH SHADE NAME

fiey SHADE CODE - FINISH

FRONT - IDENTITY SIDE - SHADE PASSPORT

DESIGNED FOR THE ACTUAL N3.3 BOTTLE
White glossy body - matte white cap - 15 mL - body label 100x28 mm - cap dot ©12 mm

A 5.6 mm demo shade rall circles the label. Exact rall height, corner radius and seam geometry require the converter dieline.

@ padl il I Jsads uall Gl

PEEL / REVEAL
ilaglanll ~ial

FULL COPY INSIDE
’ Xt

SEAM - PEEL / REVEAL

el $80 §gaall

aall Gl 0L s placeholders Jasealll gy « ool i S ud o adll 500




ET VOILA - 360° LABEL STUDY

Three ways to keep the shade reference visible

Llg3l1 asans (3o AL (sl e liay )b &35

SHADE-VISIBILITY
SYSTEMS

A02/08

RECOMMENDED

A - FULL SHADE REVEAL

Full-colour 360° wrap + stable Porcelain portal

Et voila [icooe

GEL POLISH

360° recognition
Information capacity

Premium restraint

OWNABLE CUE
Bordeaux top rail + peel tab = the reveal.

-

o

B - HALO BAND

Porcelain field + continuous shade band

Et voila

|CO0E] - [SHADE NAME]

360° recognition
Information capacity
Premium restraint

TRADE-OFF

Elegant, but weaker shade recognition in drawers.

CONCEPT ONLY - N3.3 REFERENCE AREA 100x28 mm - FACTORY VECTOR DIELINE REQUIRED

C - PASSPORT SPLIT

Shade field + technical information field

Et voila

GEL
POLESM

360° recognition
Information capacity
Premium restraint

TRADE-OFF

Strong system logic; less colour at the rear seam.




ENABYW-Y

AO03

bl

ET VOILA - TWO CLIENT-SELECTED BOPP MATERIAL ROUTES

Matte white restraint or brushed gunmetal theatre.

A - WHITE MATTE BOPP

Et voila Et voila Et voila | Etvoila

GEL POLISH GEL POLISH GEL POLISH GEL POLISH

Apricot Muse Deep Lagoon Rose Arc Apricot Muse

‘- T -

B - BRUSHED GUNMETAL BOPP

Et voila

GEL POLISH
Deep Lagoon
190 /PRE  whwA doa

| Et voila

GEL POLISH

Rose Arc

P

MATERIAL
CANDIDATES

Apricot Muse Deep Lagoon Rose Arc Apricot Muse Deep Lagoon Rose Arc

SHADE STRIPS ARE DIGITAL APPROXIMATIONS - FINAL COLOUR REQUNRES WHITE UNDERPRINT AND WET-SAMPLE PRESS PROOF

CONCEFT ONLY NOT FOM_PRaNT

A03/08



ET VOILA - N3.3 GEL POLISH - 100x28 mm WRAP

Option A - White Matte BOPP

gloss fo

e —_—

R - Etvoila joila [ " TR o

CEL POLISH $OLISH

—

INNER COPY INNER COPY

[. Deep Lagoon glagoon

TPO FREE - HEMA FREE B SEMA FREE
'l

twi’"" 1S mL [!ll.

FRONT - BRAND PANEL SIDE - VERTICAL SHADE RAIL BACK - INFORMATION PANEL

A04 /08
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A0S

A a=d eoll
yloJl
izl

ROUTE A -
BORDEAUX
PORTAL

A05/08

ET VOILA - BORDEAUX PORTAL -

One identity portal. Every shade visible around 360°.

Et voila

GEL POLISH

Apricot Muse

TPO FREE - HEMA FREE '15ml

Apricot Muse

SHADE SYSTEM

Et voila

GEL POLISH

Deep Lagoon

TPO FREE - HEMA FREE 15wl

Deep Lagoon

Et voila

GEL POLISH

Rose Arc

TPO FREE - HEMA FREE 15ml

Rose Arc

Et voila

GEL POLISH

Blue Nova

TPO FREE - HEMA FREE 15wl

Blue Nova

SHADE COLOURS ARE DIGITAL REVIEW APPROXIMATIONS « NAMES REMAIN PROPOSED - WET SAMPLE MATCH REQUIRED

CONCEFT ONLY NOT FOM_PRaNT

Sgaadl Joa 4oy US O3 aeb & Baaly fugay Al dgals

Et voila

GEL POLISH

Milky Quartz

TPO FREE - HEMA FREE 15wl

Milky Quartz
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A06

:B a=dleoli

yloJl
sl

ROUTE B -
MIDNIGHT PORTAL

A06/08

ET VOILA - MIDNIGHT PORTAL -

One identity portal. Every shade visible around 360°.

Et voila

GEL POLISH

Apricot Muse

Sl

Apricot Muse

SATIN VINYL 360°

Et voila

GEL POLISH

Deep Lagoon

el

Deep Lagoon

bE+ voil

GEL POLISH

Rose Arc

Et voila

GEL POLISH

Blue Nova

Sl

Blue Nova

SHADE COLOURS ARE DIGITAL REVIEW APPROXIMATIONS « NAMES REMAIN PROPOSED - WET SAMPLE MATCH REQUIRED

CONCEFT ONLY NOT FOM_PRaNT

Sgaadl Joa 4oy US O3 aeb & Baaly fugay Al dgals

Et voila

GEL POLISH

Milky Quartz

15l

Milky Quartz
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AO07

:C axJzoll
ga99ull

<

Souw VI

ROUTE C - BLACK
SIGNATURE

A07 /08

ET VOILA - BLACK VINYL SIGNATURE - SATIN VINYL 360°

One identity portal. Every shade visible around 360°.

Sgaadl Joa 4oy US O3 aeb & Baaly fugay Al dgals

Et voila Et voila Et voila Et voila Et voila

Apricot Muse Deep Lagoon Rose Arc Blue Nova Milky Quartz

el el el 15wl 1w

Apricot Muse Deep Lagoon Rose Arc Blue Nova Milky Quartz

SHADE COLOURS ARE DIGITAL REVIEW APPROXIMATIONS « NAMES REMAIN PROPOSED - WET SAMPLE MATCH REQUIRED

CONCEFT ONLY NOT FOM_PRaNT
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A08

Suo9J
Uolll
S\seol|

HIDDEN-COLOUR
POLICY

A08 /08

ET VOILA -

One identity portal. Every shade visible around 360°.

Et voila

GEL POLISH

Apricot Muse

1Sl

Apricot Muse

MIDNIGHT PORTAL -

BORDEAUX RESERVED FOR REVEAL

Et voila

GEL POLISH
Deep Lagoon

el

Deep Lagoon

Et voila

GEL POLISH

Rose Arc

Et voila

GEL POLISH
Blue Nova

el

Blue Nova

SHADE COLOURS ARE DIGITAL REVIEW APPROXIMATIONS « NAMES REMAIN PROPOSED - WET SAMPLE MATCH REQUIRED

CONCEFT ONLY NOT FOM_PRaNT

Sgaadl Joa 4oy US O3 aeb & Baaly fugay Al dgals

Et voila

GEL POLISH
Milky Quartz

Sl

Milky Quartz
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NMW CREATIVE OS 2819l ,3 4)=JIBRAND IN ACTION - | I VO I la

The wordmark stays constant. The story moves. _‘J)::.u.ﬂ L)l Lol fCuli Hlaidl

Et voila Et voil3

——— r

i g Et voila

LLLLLLLLL

. Et voila

g ”..“g €1=5 e idl— 'I:.S]_" AR “2N\Ile A=
EXPERTISE - CHOICE - PARTNERSHIP - REVEAL — COMPLETE WORDMARK, .Jb:Monogram f gUaisl 3 €515 Jo jladdl I &1l LSl §asdl

EVERY TIME
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NMW CREATIVE OS 2819l ,3 doM2JIBRAND IN ACTION - | t VO I la

Every service can end with a signhature people learn to Ao T 2o wese o5 “ e
recognise. Ad] Oyl J&G‘“"-‘" P‘L’"‘ &9 Ua"‘"" Ol us"’ dod> L-S

Ft VOilé Et voila

Et voila

THE ET VOILA MOMENT
THE ET VOILA MOMENT

Service first.

Approved preparation, compatibility, curing and removal guidance.

A confident final reveal. Choose with clarity.

Distinctive colour. Clear choices. The Et voila moment. Family, shade and service information in one coherent system.

CHOOSE daudas - REVEAL

el Ggu> B WS il (£ Y (ALl LB slair! juibb— Et voilan &3 (2 b«
A SHAREABLE SOCIAL RITUAL—NOT A TREND CLAIM ‘ )

25/30



NMW CREATIVE OS &819)l 3 4M=JIBRAND IN ACTION -

Aol TS Of Jud pglas OB A=Y

Professionalism appears before the service
begins.

- ol xdgis leddl el pgyes Bl awdl Bygll- ) 45lay
]l EALC;b doydl Bl ilalgs

Business cards - Letterhead - Envelopes - Quotations - Invoices - Email -
Training - Certificates - Shade + reorder cards

Et voila

Et voila

BILINGUAL INFORMATION - LATIN-ONLY ET VOILA WORDMARK

LY (Aot voila Hlad foleglacdl GDess dyphnidlg duoyal!

26 /30



NMW CREATIVE OS PRODUCTION EXPLORATION - PHYSICAL

The decision begins with the physical proof.

e ol

Aaduisd | @iaslU 1w 1l

The visual system is resolved. The proof stage validates how
colour, material and information perform on the real bottle

before production release.

01 02

wuelll aisloo Slg=Jlg LoV
COLOUR MATCH ADHESION + EDGES
aseiyoll dolsdl (sle auled vyl dise =il sy wluzioll 3ic Baloll Wl

WE TEST TO CONFIRM THE DECISION - NOT TO SEARCH FOR A NEW IDENTITY.

Coganizo Syadl pladl .oli] @ls o Jo oy Ao o 04

i> el dguell (sl wollly aolsl ls] )i g W Log
Gigo G| [ ,LasVl auay

03 04

ULl bel i)l oaodollg Ulzoll
LEGIBILITY + DATA FINISH + FEEL
.QRg 395,WJlg Logailly puwVl zg09 DBelo)l =i salaoll gi Vbludl ae>l 0

27 / 30



e Et voila

0 (4
(]

What stays with the partner should add value. Aad i O o 4S5 4 &0 & b

[ ]

Et voila

st IM 7 Et voila

Y osplio olx3IPR boxes — 9 Discovery S d3Uas- Swatch ring - A83- Professional pouch - dui>
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From the first choice to the final reveal,
the whole experience feels Et voila.
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Approval covers the brand strategy, verbal and visual identity, digital identity package k
and application direction shown. e
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