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Brand at a glance d:uOJ US d..o)l.sdl

CATEGORY
(1) ‘ °
Professional nail gel and future beauty categories duall
=t 18=
IDEA
Revealed Prestige / The Et voila Moment O)S".J l
PERSONALITY

Refined - Clear - Confident w'

CORE MESSAGE

Alw,Jl

Distinctive colour. Clear choices. A confident final reveal—Et voila.

A professional brand, built for professional practice. A9l yi>| duwylow) Caoouo A9yl dodle
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o o . 1 3. s oo . oo o & o
Three strengths shaped avision beyond a single R UPo Al gy Caivo ‘-"I)J‘-> U
product a=>| 9

Ty sl>) 85s0l

NAWAR RAJAA AMEERA
Brand-building and growth vision Management, partnership and salon success Colour and market insight
A UAE-born beauty brand with a French spirit - beginning with nails, but not ending there. Ao aic U‘G""‘ 39 ﬁlb‘ib lao ‘w)s cCo»” d""l)l‘! dl” dodle
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Purpose dlall

To give beauty its moment of oSl dk J | >iag .- e
AloiS| da=d Jlosd o Ol

completion.

Where choice becomes confidence, experience becomes satisfaction, and the result 1S3 Lo W 1 Jgss dlas] douiilly sy duymdlg (da3 L3l xoy

becomes an Et voila moment.
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Vision CU § )JI

To become a UAE-born beauty house Jle=> s Et voila a.ua.) Ol
with global relevance. walle youa> Wl dul ol

Trusted by professionals and partners for turning expert curation into refined )5 I sl HLas 3l Jagsd Lle lgiyasy clSyidlg (udyisall (sa) d8g3g0
beauty experiences. -
o 48l Jlo=
The vision defines the destination; it does not claim it has already been reached. ?9-‘" LG‘J! Lilog L‘-‘i u-"':‘-‘ b :a-0?9-“ Sz ‘Ué)‘“
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Mission CU Lw )."

We develop and curate beauty products and experiences shaped gl (0-8-9 O g2 Jlo> yladg Wilsuine aiig Holas
by market insight, documented quality, and refined, clear design Jwr Le.a&mg «(\_;o'l oJl Lol lg «da3gall 53g2Jlg
- delivered through partnerships that help professionals and . 1 - S .

consumers choose with confidence.

goii * GROW THROUGH PARTNERSHIP
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Values that guide behaviour Li.'g.l.u.l." Pi:u UJJ' (o.o..n.ll

01 02 03 04 05

& piinall gLl sl L3l igall gossell REIN W] dajgell 53901

Shared success Expert curation Professional clarity Refined expression Documented quality

Values evaluate decisions, products and partnerships - they are not display words. i yoyall Ulels Cunddg (OBhually Olxiinllg O)1Hal Hlso P’-’Jl

09/48



ET VOILA - BRAND GUIDELINES 2026
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Brand horizon dodlall o9l

loie) dudlyis] doglaie Juosi ol pdsinteg jglac Lalle OBlubg Jlos I
JOITESY

Professional nail system Fragrance and cosmetics Beauty house and global partnerships
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Et voila begins with the professional

01 Nail professionals and salon owners
02 Distributors and trade partners
03 Selected premium end consumers

dodall Gwlwl - BRAND FOUNDATION

d9,52alU Et voila lau

Sligllall Glsbog ;W31 CsLud

Oleuoll clSjubg Hocjgoll

Premium <duoc
Ol Liswll

The end client inspires the experience; the professional leads the product system.

sl alas 3945 ddyizall Ol>luisl S) (duilgidl dluosll Liagl

11/48



ET VOILA - BRAND GUIDELINES 2026

Human truth cl»l.w.)?!l CUI.J..Q::."

She does not need more choice; she ' | b.:Jl
: O Wil 2 l.ou p. o

needs greater confidence in

choosing. *) l.;..i'>2| U-g )"Sl dij tJ-’

Colours worthy of the salon, a system understood quickly, and a partner who Cb“" I AW 8_'“'” Cl}‘" ()T Oy g de (0’3‘93 PLE,_;Q LgilSo (Goiwd ol 9Ji

knows every sale begins with a successful service. dossdl
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Positioning architecture 8&0 gnqu ) 3D

P‘sl dodall - MASTER BRAND

2l HLis Bl J35 dansipd g9 dailybo] Jlo> dodle 2uslgll allailly Lisiall el gomi dxélyis] Gel dodle
Al Jlo> Lyl I .g0ill doclall dSlyinllg

A UAE-born beauty brand with a French spirit, turning expert curation into A premium professional gel brand combining curated colour, clear systems and
refined beauty experiences. growth-minded partnership.
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<
Promise and reasons to believe GJA&AA." k,Jl{.u.ﬂg .).59.“

Considered choice. Confident partnership. A result (G Al . |9 dSl).uJ M9 )l.:a,pl
worth revealing. Sl

Woudlg Holll 0> vsllall Zlv asluw dajgo 839> awgill dble doghiin
Colour + market expertise Salon-success partnership Documented quality Extensible master brand
This is an internal strategic promise, not a campaign tagline. -Lidke] Tagline yualg ‘u'l> Is U-"“-’l)”*‘l acg lan
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The name is the moment d.hJJ." od (O.u.lxl

Et voila 7T

It is spoken when the work is complete and the result is ready to be revealed.

“Ha hiya thi” explains the meaning in Arabic; it is not an alternate Arabic logo. by Wse Hlaw Cuudy (inell €5 Z)-’*‘ «'.“53 R W»
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Messaging hierarchy .J.;l.u) )." P D

i JWouiS] i) Giany g9y30 sl JS

Every considered choice deserves its moment of completion.

Et voila—§ilg ilgi wiuinS .dowsly Wl .8junn lgll

Distinctive colour. Clear choices. A confident final reveal—Et voila.

diige 8392 * Wykire gl * se> il

Expert curation - Shared success - Documented quality
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Brand voice

Refined, not ornate

Expert, not clinical

Confident, not boastful

Warm, not childish

Consultative, not pushy

duaalll dyggll - VERBAL IDENTITY

dodall Giguo
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Tone adapts to the audience 9.340.‘2." 8.0 xS & )..u.“

OoJLall dpba d9 yixoll
SALON OWNER PROFESSIONAL

Consultative, practical, growth-minded Precise, encouraging, usable

JUibguully dlosl

CLIENT + SOCIAL

Sensory, inspiring, concise Structured, credible, evidence-led
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Bilingual language system cU,.:.l:u;!I g dJJ ).2.“ el.h.)

ENGLISH - LTR

Montserrat Regular / Medium Noto Sans Arabic Regular / Medium
Translate meaning and tone. | | Ldy> ladSIl 3 8yily Linoll dosys
Keep product names, codes and units Latin. i3 Olwlaollg .>|95;2|9 ool ;l.m.ui A5
Use Sentence case. ; .
Jlailg logles déids dujell

Never typeset the wordmark.

el (o dwye doas Lis 3

Equal in meaning. Native in behaviour. del Js oo Jwol Wolullg (900 inall
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The Et voila Moment The Et voila Moment duaso

CHOOSE APPLY REVEAL SHARE
. . . 4 \ >
A repeatable reveal ritual - never a claim that the trend already exists. .Et V()ll I 6 S ‘-’b LQ
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