ET VOILA - BRAND GUIDELINES 2026

Et voila

Brand guidelines d")l’“‘“ ‘U9'3'" \J‘.’:"')

The governing reference for applying the Et voila identity Et voila 490 & 353 (QS i & sl
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ET VOILA - BRAND GUIDELINES 2026 uobwlg JuJaJI - GUIDE + FOUNDATION

How to use this guide ‘:J”J"‘“ lao PM "‘Q"‘S

This guide governs the digital, verbal and visual identity. Use the supplied Joo3l Al A uadlyg ddaalllg dod)ll dyggl) Sl 22 0ll 9o Jdadl 13
assets unchanged and follow these rules before creating any new application. i G LST eLti] Jub clgdll 2ilg (o LaS d36,0ll
Authority order: - | 35
1. WM-01 V4 vector master. dlali) w %

2. This guideline. .WM-01 V4 uGNijJLTTJI ;

3. Asset library and templates.
4. Application-specific approvals. Jlgdllg Joo 3l duisSo .3

s JSo duols laslgo .4

This guide does not grant print or mass-production approval. L"S‘“ ZL“-‘;l 9l ‘U‘L‘“h'u Iloicl ('}"N 3 d‘.’i"-\"
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Contents .JJJ.)J' ubg.ow

Brand foundation dodell uul.wi
Verbal identity ddaalll dyggll
Creative direction L.?_CL)..)?H olou |
Logo system el (':slb.)
Colour + typography deldallg )l QJS}H
Visual language ) uadl delll
Product + applications Olbudaillg dguell
Governance + production ZLU?” g9 doSgxll

03 /48



ET VOILA - BRAND GUIDELINES 2026 uul.u.lalg J«JaJl - GUIDE + FOUNDATION

Brand at a glance d:uOJ US d..o)l.sz]l

CATEGORY
(1) ‘ °
Professional nail gel and future beauty categories sl
Et voila
\ I IDEA
Revealed Prestige / The Et voila Moment O)SJIJ l
PERSONALITY

Refined - Clear - Confident w'

CORE MESSAGE

Alw,Jl

Distinctive colour. Clear choices. A confident final reveal—Et voila.

A professional brand, built for professional practice. A9l yi>| duwylow) Caoouo A9yl dodle
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ET VOILA - BRAND GUIDELINES 2026 dodlall Uul.wi * BRAND FOUNDATION

o o . 1 3. s oo . oo o & o
Three strengths shaped avision beyond a single R UPo Al gy Caivo ‘-"I)J‘-> U
product a=>| 9

Ty sl>) 85s0l

NAWAR RAJAA AMEERA
Brand-building and growth vision Management, partnership and salon success Colour and market insight
A UAE-born beauty brand with a French spirit - beginning with nails, but not ending there. Ao aic U‘G""‘ 39 ﬁlb‘ib lao ‘w)s cCo»” d""l)l‘! dl” dodle
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ET VOILA - BRAND GUIDELINES 2026

Purpose dlall

To give beauty its moment of oSl dk J | >iag .- e
AloiS| da=d Jlosd o Ol

completion.

Where choice becomes confidence, experience becomes satisfaction, and the result 1S3 Lo W 1 Jgss dlas] douiilly sy duymdlg (da3 L3l xoy

becomes an Et voila moment.
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ET VOILA - BRAND GUIDELINES 2026 dodlall U.ul.wi * BRAND FOUNDATION

Vision CU § )JI

To become a UAE-born beauty house Jle=> s Et voila a.ua.) Ol
with global relevance. walle youa> Wl dul ol

Trusted by professionals and partners for turning expert curation into refined )5 I sl HLas 3l Jagsd Lle lgiyasy clSyidlg (udyisall (sa) d8g3g0
beauty experiences. -
o 48l Jlo=
The vision defines the destination; it does not claim it has already been reached. ?9-‘" LG‘J! Lilog L‘-‘i u-"':‘-‘ b :a-0?9-“ Sz ‘Ué)‘“
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ET VOILA - BRAND GUIDELINES 2026 dodlall Uul.wi * BRAND FOUNDATION

Mission CU Lw )."

We develop and curate beauty products and experiences shaped gl (0-8-9 O g2 Jlo> yladg Wilsuine aiig Holas
by market insight, documented quality, and refined, clear design Jwr Le.a&mg «(\_;o'l oJl Lol lg «da3gall 53g2Jlg
- delivered through partnerships that help professionals and . 1 - S .

consumers choose with confidence.

goii * GROW THROUGH PARTNERSHIP
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ET VOILA - BRAND GUIDELINES 2026 dodlall Uul.wi * BRAND FOUNDATION

Values that guide behaviour Li.'g.l.u.l." Pi:u UJJ' (o.o..n.ll

01 02 03 04 05

& piinall gLl sl L3l igall gossell REIN W] dajgell 53901

Shared success Expert curation Professional clarity Refined expression Documented quality

Values evaluate decisions, products and partnerships - they are not display words. i yoyall Ulels Cunddg (OBhually Olxiinllg O)1Hal Hlso P’-’Jl
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ET VOILA - BRAND GUIDELINES 2026

o '
Brand horizon dodlall o9l

loie) dudlyis] doglaie Juosi ol pdsinteg jglac Lalle OBlubg Jlos I
JOITESY

Professional nail system Fragrance and cosmetics Beauty house and global partnerships
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ET VOILA - BRAND GUIDELINES 2026

Et voila begins with the professional

01 Nail professionals and salon owners
02 Distributors and trade partners
03 Selected premium end consumers

dodall Gwlwl - BRAND FOUNDATION

d9,52alU Et voila lau

Sligllall Glsbog ;W31 CsLud

Oleuoll clSjubg Hocjgoll

Premium <duoc
Ol Liswll

The end client inspires the experience; the professional leads the product system.

sl alas 3945 ddyizall Ol>luisl S) (duilgidl dluosll Liagl

11/48



ET VOILA - BRAND GUIDELINES 2026

Human truth cl»l.w.)?!l CUI.J..Q::."

She does not need more choice; she ' | b.:Jl
: O Wil 2 l.ou p. o

needs greater confidence in

choosing. *) l.;..i'>2| U-g )"Sl dij tJ-’

Colours worthy of the salon, a system understood quickly, and a partner who Cb“" I AW 8_'“'” Cl}‘" ()T Oy g de (0’3‘93 PLE,_;Q LgilSo (Goiwd ol 9Ji

knows every sale begins with a successful service. dossdl

12/ 48



ET VOILA - BRAND GUIDELINES 2026 dodlall U.ul.wi * BRAND FOUNDATION

Positioning architecture 8&0 gnqu ) 3D

P‘sl dodall - MASTER BRAND

2l HLis Bl J35 dansipd g9 dailybo] Jlo> dodle 2uslgll allailly Lisiall el gomi dxélyis] Gel dodle
Al Jlo> Lyl I .g0ill doclall dSlyinllg

A UAE-born beauty brand with a French spirit, turning expert curation into A premium professional gel brand combining curated colour, clear systems and
refined beauty experiences. growth-minded partnership.
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ET VOILA - BRAND GUIDELINES 2026 dodlall Uul.wi * BRAND FOUNDATION

<
Promise and reasons to believe GJA&AA." k,Jl{.u.ﬂg .).59.“

Considered choice. Confident partnership. A result (G Al . |9 dSl).uJ M9 )l.:a,pl
worth revealing. Sl

Woudlg Holll 0> vsllall Zlv asluw dajgo 839> awgill dble doghiin
Colour + market expertise Salon-success partnership Documented quality Extensible master brand
This is an internal strategic promise, not a campaign tagline. -Lidke] Tagline yualg ‘u'l> Is U-"“-’l)”*‘l acg lan
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ET VOILA - BRAND GUIDELINES 2026

The name is the moment d.hJJ." od (O.u.lsl

el ol daguill mualy Jasll Joisi Losie JI&S

Et voila

It is spoken when the work is complete and the result is ready to be revealed.

“Ha hiya thi” explains the meaning in Arabic; it is not an alternate Arabic logo. by Wse Hlaw Cuudy (inell €5 Z)-’*‘ «'.“53 R W»
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ET VOILA - BRAND GUIDELINES 2026 duJaall dggll - VERBAL IDENTITY

Messaging hierarchy .J.;l.u) )." P D

i JWouiS] i) Giany g9y30 sl JS

Every considered choice deserves its moment of completion.

Et voila—§ilg ilgi wiuinS .dowsly Wl .8junn lgll

Distinctive colour. Clear choices. A confident final reveal—Et voila.

diige 8392 * Wykire gl * se> il

Expert curation - Shared success - Documented quality
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ET VOILA - BRAND GUIDELINES 2026

Brand voice

Refined, not ornate

Expert, not clinical

Confident, not boastful

Warm, not childish

Consultative, not pushy

duaalll dyggll - VERBAL IDENTITY

dodall Giguo

alSis 3 .3y
SxI0 3 >
»>laie 3 §ilg
Sloab 3¢50l

biéls 3 45y Liniunl
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ET VOILA - BRAND GUIDELINES 2026 duJaall dggll - VERBAL IDENTITY

Tone adapts to the audience 9.340.‘2." 8.0 xS & )..u.“

OoJLall dpba d9 yixoll
SALON OWNER PROFESSIONAL

Consultative, practical, growth-minded Precise, encouraging, usable

JUibguully dlosl

CLIENT + SOCIAL

Sensory, inspiring, concise Structured, credible, evidence-led
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ET VOILA - BRAND GUIDELINES 2026 duJaall dggll - VERBAL IDENTITY

Bilingual language system cU,.:.l:u;!I g dJJ ).2.“ el.h.)

ENGLISH - LTR

Montserrat Regular / Medium Noto Sans Arabic Regular / Medium
Translate meaning and tone. | | Ldy> ladSIl 3 8yily Linoll dosys
Keep product names, codes and units Latin. i3 Olwlaollg .>|95;2|9 ool ;l.m.ui A5
Use Sentence case. ; .
Jlailg logles déids dujell

Never typeset the wordmark.

el (o dwye doas Lis 3

Equal in meaning. Native in behaviour. del Js oo Jwol Wolullg (900 inall
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The Et voila Moment The Et voila Moment duaso

CHOOSE APPLY REVEAL SHARE
. . . 4 \ >
A repeatable reveal ritual - never a claim that the trend already exists. .Et V()ll I 6 S ‘-’b LQ
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ET VOILA - BRAND GUIDELINES 2026

Creative direction Revealed Prestige

Prestige is not declared; it is RN, ;?. J-’ g o 9 doloall

discovered.

A flexible idea that extends from nails to fragrance and cosmetics without s C)i 093 Juoodl Wlasiweg jokhell Ll )_9Uo£>§| o J8iis diyo 8)S9
becoming a beauty cliché. s QS

21/ 48



ET VOILA - BRAND GUIDELINES 2026

Three design principles

Luls 82l

Always visible

The wordmark is the first and clearest signal.

weladl olxidl - CREATIVE DIRECTION

elesdl Jud bl

Clarity before claim
Adyimoll Hlasl axss Ologleall

Information serves professional choice.

G duowosail ¢g3luoll

oSl e doliall

dasll Hlaiai dsluollg 48,1

Precision and space create value.
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ET VOILA - BRAND GUIDELINES 2026 weladl olxidl - CREATIVE DIRECTION

What we refuse protects our distinction ).LOJ (=) a9 )J Lo

5509 gl 8Liry9 gl yolbI j90) 3 dleiso duwiyd )55 ol Script 3
No nail, brush or drop symbols No script fonts or faux-French ornament
dolxall ,Laisls (a9 $3y9 3 el Gudls Olols gi Ligds 3
No pink-and-gold luxury shortcut No patterns or textures competing with the mark
oo < o < P °% e & oo
e dlel ol )LaiSl gl clas>] 3 dayg docai 3 clesl 3
No hiding, shortening or redrawing No unsupported claim
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ET VOILA - BRAND GUIDELINES 2026 Hlauadl PLE;.S * LOGO SYSTEM

Approved wordmark d 3050l d.ua.dl dolsll

Et voila

Use the WM-01 V4 Vector Master only. Never retype the name. -P-’*’il QUS a9i 3 .Jhi9 WM-01 V4 Vector Master ?MI
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ET VOILA - BRAND GUIDELINES 2026 Hlauadl plai - LOGO SYSTEM

Design rationale el . I .- 1§

Et voila - WM-01 V3 — V4 controlled change map

Authorized local refinements only: E optical weight and t facet coherence

V3 - pinned reference V4 - current candidate

Et voila Etvoila

Warmth in the curve

d9l=Jl ds,

Precision in the facet

Difference overlay - magenta = V3 removed - blue = V4 added

Optical compensation in E

éngts_.,év_m:.uSJ' K f."‘uo“ Loy

1. E stem balance - local vector edit 2. t facet apex - local vector edit

Details discovered in t, v and a

Eight other ordered paint blocks are byte-signature equivalent. Human optical and physical 12 mm review remain required.

< o w :9. = o . 2 P . .
Curves and facets are intentional together; do not simplify the geometry into one language. Lo asl UJ! dwigll g 3 lleo d3guaio Vlgadlg Oluiziell
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ET VOILA - BRAND GUIDELINES 2026 Hlauadl PlE:.i * LOGO SYSTEM

One geometry. Two approved expressions U'M UI ).u..ﬂ.) c8.)~.>|9 ) 3D

Et voila Et voila

39w 3| Lawlwl - PRIMARY BLACK uaw 3l ywgSeell - REVERSE WHITE

The wordmark stays black or white; Bordeaux frames it and never recolours it. Aigh 39 4 by Bordeaux (i yawl gl sgwl Liw ylaanll

26 /48



ET VOILA - BRAND GUIDELINES 2026 Hlauadl plai - LOGO SYSTEM

Clear space dio 3| d>Luwwll

1x

) Et voila )

1x

x equals the width of the i dot in the approved artwork. -3l P-’*‘)-" oo i 9)> dhii yo),< 69‘-’-’” X
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ET VOILA - BRAND GUIDELINES 2026 Hlauadl plai - LOGO SYSTEM

« S
Minimum size L,J.)sl =l

il edyll glasysl o3l sl

33 PX px 146 la) Gire Ldres

Minimum visible digital height
~ 146 px visible width

Et voila

o prd n e o ..Q'o S . 2 . £
Printed minimum size - including the 12 mm cap - is validated by a physical sample after delivery. P“"*"‘-‘JI Sy dale9 diasy Cudd - o 1 2 clac ding - dsliall a3l P’.'-""“
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ET VOILA - BRAND GUIDELINES 2026 Hlauadl PLE;.S * LOGO SYSTEM

Background and placement 8&09&" 9 l..)b..ﬂ.l::."

Et voila Et voila

LIGHT FIELD WHITE FIELD

Et voila Et voila

MIDNIGHT FIELD OBSIDIAN FIELD

Choose the expression that preserves contrast, full visibility and clear space. Ao 3l a>luwnally Jo Wl gghllg alidl e Jasls L?‘-" CLIWHIBVS
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ET VOILA - BRAND GUIDELINES 2026

Incorrect use

X

Do not retype

X

Do not recolour

X

Do not add effects

Hladdl LS a9 3

Ol yaei 3

ol)jfp . .0-2

sl alls - LOGO SYSTEM

UbJl Ololasuuw il

bha.a) "'9i.\.\¢32

Do not stretch or compress

" A5 o 55 o

Do not crop or hide

Lo se 1jlas o Monogram § ,.iai 3

No monogram or Arabic co-logo
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Colour concept 4.1..)9.1.“ o )S.Q.“

.£53Lgll 7 )l leiuay Porcelaing Obsidian
Bordeaux appears once to guide the eye or open the reveal. oSl dasd o 91 Ol 398 83519 8)0 ygly Bordeaux

Obsidian and Porcelain build the quiet stage.
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ET VOILA - BRAND GUIDELINES 2026 ng.l‘il PLBJ * COLOUR SYSTEM

Digital palette duodyll lgJRl d>g)

OBSIDIAN MIDNIGHT INK PORCELAIN

#111114 #1D2A38 #F4FOEA

RGB 17/ 17/ 20 RGB 29 /42 /56 RGB 244 / 240 / 234

REVEAL BORDEAUX SALON SLATE CLEAR SILVER

#6C263F #6F767D #D8D5DO0

RGB 108 / 38 / 63 RGB 111 /118 /125 RGB 216 / 213 / 208
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Final print colour system

COLOUR

Obsidian

Porcelain

Reveal Bordeaux

Midnight Ink

Salon Slate

Clear Silver

CMYK

76/65/47/88

5/5/7/0

31/84/35/51

79/59/34/69

51/39/31/26

16/13/15/1

Lab (D50/2°/M1)

5.14/0.48/-1.74

94.99/0.62 / 3.41

26.81/33.51/1.22

16.37 / -2.30 / -10.93

49.21/-1.59/ -4.81

85.40 / 0.40 / 2.86

PSO Coated v3 / FOGRA51 - ISO 12647-2:2013 - PDF/X-4 - 300% TAC - Output Intent required

Olgl3l alkas - COLOUR SYSTEM

SPOT NAME

ETV-OBSIDIAN-SPOT

ETV-PORCELAIN-SPOT

ETV-BORDEAUX-SPOT

ETV-MIDNIGHT-SPOT

ETV-SLATE-SPOT

ETV-SILVER-SPOT

ilgdl deliball allss

ACCEPTANCE

AE00 < 2.0

AE00 < 2.0

AE00 < 2.0

AE00 < 3.0

AE00 < 3.0

AE00 < 3.0

9l )Lis 83led Canddg 1 Jnid Suaiidl (o Gimil) ddgpul tdsilgs puill
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Accessibility and product shades

Obsidian / Porcelain 16.60:1
Midnight / Porcelain 12.84:1
Bordeaux / Porcelain 9.31:1
Slate / Porcelain 4.05:1

Olgl3l alkas - COLOUR SYSTEM

Slastioll il>yag bl

3 .ylb] J5ls Gel Polish ol Wymis Lois duls dyggll olgll
il dleg 5581y w3l ygky teayaill 0a>9 Holll paiiwm

Brand colours remain stable while Gel Polish shades evolve within the system.

Colour never identifies a product alone; name, code and family remain visible.

Do not use Slate on Porcelain for small digital text.

Byssuall duod I yoguaill Porcelain e Slate aasuud 3
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Approved typefaces

Montserrat

Regular / Medium

Latin headlines, body, data, product families and codes

Neither typeface may be used to recreate the Et voila wordmark.

daniall bolasll

Noto Sans Arabic

Regular / Medium
8302l Wlgisgillg Wiloglenllg duyell Hoguaill

Et voila )lads LS d3led has> sl pazi 3
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ET VOILA - BRAND GUIDELINES 2026 welbll alaill - TYPOGRAPHY

Type hierarchy d.a..f—b.b." 4&0 ).e."

81 pt Hero —awsll 3)le

50 pt Title d>duall lgic

31 pt Subheading 29 Olgic

19pt Body wlw3l aill

12 pt Metadata é,g)l.ﬂb ol
The scale is inspired by 1.618, but never applied mechanically when legibility suffers. '8")-5'“-.’ )-‘Oi l:‘! UJi &w 3 s 1.618 Lr'! i) U"-’l"*“""
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ET VOILA - BRAND GUIDELINES 2026 weldall alail - TYPOGRAPHY

2 = ° o0
Bilingual typesetting dolJ| L,Jlu.“ Y QSJJ'

ENGLISH - LEFT TO RIGHT bl G Gueddl o - dasyall

Clarity builds confidence. Aail i C9-o9ll

Each language lives i;l its own block. Do not mix directions inside one line ‘ .&.>|9 | u—g ol z 0l 3 dlss il u—g ds) ,JS fael
or compress copy to force symmetry. ) I o
IS HbLS Uoys) Ladl hisuas 3

37/48



ET VOILA - BRAND GUIDELINES 2026

Type production rules

01

03

05

07

Use Sentence case

dy .3 Sentence case

Keep codes clear and Latin

slgSSU EV-GP-001-15

Embed fonts in PDFs

PDF (6 bohil (ypeudi

Never deliver font substitution

Font Substitution 3

02

04

06

08

Ushle pladl - TYPOGRAPHY

Regular for text; Medium for emphasis

Use 15 ml, not 15ML

Outline only after copy approval

Never typeset the wordmark

2L Blg HUSII sclg

xSt Mediumg ail) Regular
15ML yuudg ml 15
hio aill slbeicl a2 Outlines

ylidl AUS s9i 3
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Visual grammar QL ).ca.v..“ dolJ| ub§$.o

d>Luwoll o Widl Reveal Rail ) bdlg cguall
SPACE CONTRAST GUIDANCE LIGHT +« FRAME
The reveal is a visual behaviour, not decoration. 49,55 yuadg «WSral ol husll
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ET VOILA - BRAND GUIDELINES 2026 @ uadl dalll - VISUAL LANGUAGE

Reveal Rail and composition o2 QSJ.“ (- Reveal Rail

douslg dadbgy 8a>1g 8)0 yglay @
oleddl (§99 oy 3 @

e JSo s )] Ll Jgoin 3 e
£ha)l Soy 3o ppll 398 ©
((RST US 9 a=lg Llglay paic

Use once with purpose.
Never cross the wordmark.

Never frame everything.

Guide the eye; do not fill space.

Use one hero element per composition.
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ET VOILA - BRAND GUIDELINES 2026 @ uadl dalll - VISUAL LANGUAGE

We photograph expertise, not beauty clichés .Jln.:Jl du.w.lS > I )J.J:." )§.;a.i

! PACKAGING CONCEPT

PRODUCT FAMILY

BASE COAT

FAMILY MARKER

Et voila BC

BASE COATI5 ml PASSPORT EXAMPLE

SAMPLE-EV-BC-001-15

SAMPLE-EV-BC-001-15

HIERARCHY

Brand — Choice — Service — Facts — Legal

REVEAL RAIL

Supports recognition. Never hides the wordmark.

CONCEPT ONLY — SAMPLE CODES — NOT FOR PRINT

Exact dielines, SKU data, INCI, directions, warnings and reg

sy puiiall duigoll 8yl Et voila dkasJ

PRODUCT HERO PROFESSIONAL CRAFT FINAL REVEAL
Hands may show professional action or a final result, never serve as a decorative symbol. ,_,Sp) 0)S 3 «dwlgi d=uil gl Ligo de9 Z)-’-’-’-‘ Loaic d>goumo sl
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ET VOILA - BRAND GUIDELINES 2026

Motion and social

Et voila
7

Et voila

DISTINCTIVE CLEAR A CONFIDENT
COLOUR CHOICES FINAL REVEAL—
ET VOILA.

dyjaull d2ll - VISUAL LANGUAGE

Et voila

JUiguullg dSy=l

Aol - yawadll - 3yl
Feed - Stories - Reels

4:5 - 9:16
One system across every social format.

Use approved copy and final photography before publishing.

CONCEPTUAL SOCIAL DIRECTIONS - FOR REVIEW BEFORE PRODUCTION.

2Ll Jud daslyall - dyyguad JUivgaw ol
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(1) s
Packaging principle o] 9.&.9.“ |.)q.o

8T o foell Il JomxiG B Bgasl

The bottle does not become the shade; it reveals 3

l t L Conp LOOK - &Y

Et voila

The white N3.3 bottle remains recognisable from a distance while shade information

appears on the Reveal Plane and cap. GEL poLISH

3] m|

.-

APPROVED CONCEPT DIRECTION - NOT PRINT OR PRODUCTION ARTWORK. -Production Artwork gl delb alo pudd - Jaine osnlas olail
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ET VOILA - BRAND GUIDELINES 2026 doaSgllg a.u.oll * PRODUCT + GOVERNANCE

Reveal Halo anatomy Reveal Halo o WIS )

Reveal Plane

ET VOILA /| PACKAGING CONCEPT

GEL POL

N3.3 - WHITE GLOSSY 5. 15 mi PRODUCT FAMILY
GEL POLISH

oSl Ll ds )yl Guogh

Et voila GP

<
_ LS5l Jol aslg b
GEL POLISH5 mi PASSPORT EXAMPLE
SAMPLE-EV-GP-001-15

SAMPLE-EV-GP-001-15

HIERARCHY

Cap ID

Brand — Choice — Service — Facts — Legal

A3l o 39Sy dz)all Yoy

REVEAL RAIL

Supports recognition. Never hides the wordmark.

Matte white cap

CONCEPT ONLY — SAMPLE CODES — NOT FOR PRINT

Exact dielines, SKU data, INCI, directions, warnings and regulatory copy remait

LW (5)Lis| soft touch 1§Mb3 wlwl s

| Bordeaux signature
FAMILY MARKER

Dimensions and print method are fixed only after factory specifications and sample testing. 'd".".'i-q-"9 8-‘.“‘4‘" CJqualg.n ("‘ﬂ"’;""‘l A d-"'l-!"h" d"‘-’)'b9 -‘Lq-.’XI “‘J‘-‘-’
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ET VOILA - BRAND GUIDELINES 2026 doaSgllg giuwell - PRODUCT + GOVERNANCE

Shade Passport and The Reveal Archive The Reveal Archiveg Shade Passport
d>y)l ywod clnsll 0,8 39Sy Euusd| oelball dius

08) J>2 3 ool iga s 39St aiaSIl dasd (5930 (Spalzigl el
EV-GP-041 Oligally doslall Hais dlgd! slawdl .d>)all 39S 5 N3.3 sgua

) | ioilall samallg
EV = Et voila - GP = Gel Polish - 041 = stable shade number -

Codes and names remain conceptual until the live Naming Matrix and SKU architecture are

; .wleall SKUg Naming Matrix slaicl Li> daosdlio sloawBlg 3lgs31 dliol
approved. =
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ET VOILA - BRAND GUIDELINES 2026 doaSgllg au.dl * PRODUCT + GOVERNANCE

Product family and information hierarchy

01
ET VOILA /| FAMILY SYSTEM
One master identity. Four clear choices.
Text + code + restrained accent. The system never relies on colour alone.
02
03
Et voila
GEL POLISH Etvoila
SAMPLE-EV-GP-001-15 HARD GEL
04
CONCEPT ONLY — SAMPLE CODES — NOT FOR PRINT
05

Ologlacdl Juubuig puiioll dlile

BRAND

CHOICE

SERVICE

VERIFIED FACTS

REGULATED

dodell

398lg d=)l

Alasiwly dila

&u.a_llg L_)l).u:u.”g INCI

No fact or claim becomes final copy until bound to an exact factory-issued SKU document.
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Application ecosystem

BRAND IN ACTION - &siall 3 adi i

i) 08 () daadl),

-

efore the service — VOI a

Y ET VOILA WORDMARK

JLaidl blés ye diggll

BRAND IN ACTION - &iali 2 gdi st

choose —not merely notice it. Ladadl aelud :\éja.di u‘b ¢l *should add value. La Ay & a ur expertise as clearly as our (;5 u'ay.dl‘ LJ‘J’-‘. uﬁ i
Shade Bar Reveal Wall
<lie ol Y 4+ Swatch ring Shade Bar
ey ] URe Gall s
Shade Passport 3Ll 418 ) sl
R ) il gale g ey
Training Kit

rom expertise and choice to the final

4uia . Professional pouch - jis - Swatch ring - 4 FICTIN

g IE .
[REORDER - ONE STABLE REFERENCE SRS AR TR L 2 e DY ) {TISE AND PARTNERSHIP —not product alone.

vglLall uaSgulg Llagll 2y aidly yo)lasll

APPROVED APPLICATION DIRECTIONS - NOT FINAL EXECUTION OR PRODUCTION FILES. Awlgi ZLol ol dnais Olale Cuudd - 830i0 (Gardai Olalxil
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Governance, assets and production gate P.t.l.u.\.v.“ 8 doS 92.“

APPROVED IDENTITY Logo - colour - type - verbal system 8.\0.2.9.0 an.ﬁ
ASSET LIBRARY Use checksum-listed files only L..A."99'9 d 9.&0“
FACTORY INPUTS Dielines - SKU copy - substrates - print specs &.JM." OMS>a0
PREPRESS Dedicated PDF/X-4 - preflight - output intent deldall Ju8 o
PHYSICAL QA First article - 12 mm test - colour and durability )Lgbl 9 a..hl.c
MASS RELEASE Separate written approval required L”,AS é)lb!
From the first choice to the final reveal, the whole experience feels Et voila. .Et voila lels ‘U)"“"" 93 QS »>> 1 L’j! )l.u&.>| (J9i UL
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